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| studied 38 Brands that do over $10,000,000 a year, 16 of which are my clients

Here are the 6 most common elements they have on their Landing Page to boost
Conversion-Rates & AOV

Implement this:

ACCELERATED

6 Winning Strategies That
Will Double Conversions On
Your Landing Page:
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Put your offer in a precise and Build the trust that you If you do not get people to act Your offer has to be a no-brainer.
persuasive value proposition. can deliver your Value quickly, they'll bounce of the Pecple should feel dumb saying
Proposition promise. page and you'll never see them "no" to it.
again.
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Answer these questions: How To:
- "What's in it for me?" How to: How 10! - Survey customers How To:
- "Why this brand?" - Show Reviews - Show Happy Customers - Understand commaon pain points & How To: - Create insane perceived value
- "What's the benefit?” - Have Press Releases - Use Quotes desires - "Do XYZ now!" - Give a guarantee
- Use Logos of well-knewn - Shaw Pictures of before & afters - Use their slang and language - "Limited Stock available” - Make it a ne-brainer
companies pattern - "Today"

If You Are Looking For Somebody To Help You Improve Ad Performance And Increase ROAS & Profits For Your
D2C-Brands...

Then Book A Call With Me Here Now:

https://t.co/szZ5fRZCUh
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